OUTPUTS

Part 3 - Awareness raising and
communication

Table 4 - Workshops, seminars and
conferences

Lisa 4

Target audience:

General public

Specialised audience (e.g.
decision-makers)

Very specialised audience (e.g.
experts, academics)

Number of participants: Rt;?:r:/al National InterIrE];Jt/ional th_a(g);i::r:/al National InterEaLllt/ional Rt;?:r:/al National InterIrE];Jt/ional
0-25 participants 1 1
125-75 partiqipants 4

75-100 participants

More than 100 participants

Total budgeted cost (€) 12850

Table 5 - Media and other

communication and dissemination work Table 6 - Publications

Type of media No. Type of publication No. published g%i:; Languages
Ergject website: average number of 50 Layman's report 1 200 eng, est
visitors per month

Press releases made by the project 2 Manuals

General public article in national press 5 Leaflets 1 500 eng, est
General public article in local press 3 Brochures

Specialised press article Posters 1 100 est
Internet article Books

TV news/reportage 1 Technical publications

Radio news/reportage 2 Other (please specify)

Film produced Total budgeted cost (€) 18 725

Film played on TV

Film presented in events/festivals

Exhibitions attended Table 7 - Educational activities

Information centre/Information kiosk Establishment involved No. of students

Project notice boards 1 Kindergartens/Primary schools

Other (please specify) Secondary schools

Total budgeted cost (€) 1500 Higher education establishments 20

Total budgeted cost (€) 550




